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Campaign Elements

Speaker Toolkit

#CASAnnual

Daily Twitter Contest

Custom Snapchat Filter



2017 CAS Annual Meeting
Pre-Event

 Distributed Speaker Toolkit to 
encourage social media promotion:

Shareable custom speaker 
graphics

 Ideas for Pre-Event, During and 
Post-Event



2017 CAS Annual Meeting
Pre-Event

Toolkit also included sample posts 
for Facebook, LinkedIn, Twitter



2017 CAS Annual Meeting
On-Site Twitter Contest

A fun challenge each day of the conference
Each day a chance to win a $100 gift card

Sunday Challenge:
Post a picture with 

the CAS logo

Monday Challenge: 
Post a picture from 

the exhibit hall

Tuesday Challenge:
Post a photo with 
the Snapchat filter



2017 CAS Annual Meeting
On-Site Twitter Contest: Day 1



2017 CAS Annual Meeting
On-Site Twitter Contest: Day 2



2017 CAS Annual Meeting
On-Site Twitter Contest: Day 3



2017 CAS Annual Meeting
Post-Event

3,029 views of the custom Snapchat filter (compared to 1,300 at 
2016 Annual Meeting)

84% increase in Twitter engagement from 
2016 Annual Meeting to 2017 Annual Meeting

66,000 tweet impressions over 28 day period

371% increase in Twitter mentions 
compared to previous 28 day period



2017 CAS Annual Meeting
Post-Event

Data ranges include three days of event

Data includes pre, during, and post meeting communications
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