


Campaign Goals
• Highlight how CAS members (actuaries) are 

innovating and disrupting the technology 
industry.

• Promote stories of CAS members working in 
non-traditional roles at both small tech start-
ups or large-scale tech companies like Google, 
Uber and DoorDash.

• Showcase how the actuarial skill set can be 
applied in new and innovative ways to 
contribute to a wide array of companies and 
projects.

• Foster engagement with CAS social media 
platforms to further establish CAS members as 
thought leaders and innovators, in the 
insurance industry and beyond.



Campaign 
Elements

Kickoff 
Announcemen

t

Blog Posts

Member 
Profiles

Instagram 
Live Q&A

Community 
Engagement

“The tech industry has 
never been more 

important, along with the 
need for actuaries.”

#ActuariesinTECH
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Community Engagement –
LinkedIn and Instagram Polls

#ActuariesinTECH
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Community Engagement –
Campaign Longevity
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Campaign Results

• Successful Stats:
• 134.7% Increase in LinkedIn Post Impressions*
• 222% Increase in LinkedIn Post Clicks*
• 167% Increase in LinkedIn Page Engagement*
• 161.4% Increase in LinkedIn Page Reactions*

• Hashtag longevity – hashtag has since been used 
by members organically for job postings, 
member conversations and presentations.

• Inspired continuing education sessions at CAS 
meetings:
• Town Hall: Actuaries and Technology, 2022 

CAS Annual Meeting (November 2022)
• Actuaries in Tech Panel Discussion, 2023 CAS 

Ratemaking, Product and Modeling Seminar 
(March 2023)*LinkedIn Data Compared with Previous Year's Campaign 

(Actuaries in Community)
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Top Performing Posts
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